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Office of Alumni Relations  and Alumni Association 
 
Vision 
Alumni Relations’ vision is to be a world class alumni organization that sustains and strengthens the 
lifelong bond between alumni and Carnegie Mellon University. 
 
Mission 
Alumni Relations’ mission is to connect and reconnect alumni, students, parents, and friends to the 
university and each other through experiences and communications for the purpose of generating 
multifaceted support for Carnegie Mellon. 
 
Core Values 

�x Uphold a professional environment in which staff and volunteers feel valued, well utilized, and are 
offered opportunities for growth and development 

�x Engage staff in work that inspires creative problem-solving, teamwork, and integration throughout 
the Advancement division 

�x Encourage open, genuine, and direct communication as well as active listening and positive 
engagement 

�x Promote a culture of flexibility and empathy to achieve work-life balance  
�x Celebrate diversity among colleagues and alumni, and benefit from different perspectives and life 

experiences 
 
Strategic Objectives (FY08-FY13) 

�x Increase the number of alumni Loyal Scots who participate in the Carnegie Mellon lifelong 
community 

�x Increase the number of Loyal Scots who participate in the Carnegie Mellon University community 
while they are students 

�x Transition the Alumni Association to a volunteer led organization 
�x Create an engaged, world-class Office of Alumni Relations that takes risks and develops 

innovative, new experiences to engage alumni 
 
Alumni Association Board 

�x Twenty-three Voting Members: 
�Ÿ Twenty Directors – five elected each year for non-renewable four-year terms 
�Ÿ Three Officers serving two-year terms each – President, Immediate Past President, and 

President Elect 
�Ÿ Three Ex Officio Members – VP for University Advancement, Director of Alumni Relations, and a 

student representative from the Alumni Relations Student Advisory Council (AR SAC) 
�x Three core areas of focus: Regions, Eras, and Alumni Interest Groups 
�x Three Committees: Nominating, Awards, and Communications 

 
Alumni Interest Groups 
Active Alumni Interest Group organizations include but are not limited to: 

�x AB Tech Alumni Association 
�x Buggy Alumni Association 
�x Carnegie Mellon Black Alumni Association 
�x Hispanic Alumni Association 
�x Kiltie Band Alumni Clan 
�x Scotch’n’Soda Alumni Chapter 

 
Awards and Recognition 
The Carnegie Mellon Alumni Association currently presents awards annually in the following categories: 

�x The Alumni Service Award and Distinguished Service Award  
�x The Alumni Achievement Award and Distinguished Achievement Award 
�x The Faculty Service Award 
�x The Recent Alumni Award 
�x The Student Service Awards 
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Chapters  
�x Fifty active domestic chapters (28 Central and 22 Tepper School of Business) 
�x Twenty-one international chapters (10 Central and 11 Tepper School of Business) 

 



All Active Alumni
By Region and State   
Fall 2009    

New England South Midwest West
Connecticut 1,383 Alabama 184 Illinois 1,718 Alaska 38
Maine 204 Arkansas 56 Indiana 423 California 8,698
Massachusetts 2,862 Florida 2,368 Iowa 99 Colorado 919
New Hampshire 356 Georgia 938 Kansas 133 Hawaii 164
Rhode Island 181 Kentucky 222 Michigan 1,159 Idaho 78
Vermont 162 Louisiana 160 Minnesota 465 Montana 48
Subtotal 5,148 Mississippi 50 Missouri 339 Nevada 176
% of Grand Total 7% North Carolina 1,390 Nebraska 75 Oregon 632

South Carolina 499 North Dakota 20 Utah 123
Tennessee 403 South Dakota 23 Washington 1,516

Middle States Virginia 2,946 Wisconsin 353 Wyoming 34
Delaware 271 Subtotal 9,216 Subtotal 4,807 Subtotal 12,426
District of Col. 620 % of Grand Total 12% % of Grand Total 6% % of Grand Total  16%
Marye









All Active Alumni by Preferred Class Year and Preferred Degree College    
Fall 2009

CFA CIT Heinz H&SS MCS SCS Tepper
Inter-

disciplinary Other TOTAL

1920 - 1929 0 0 0 0 0 0 0 0 3 3

1930 - 1939 88 100 0 0 16 0 0 0 157 361

1940 - 1949 390 987 0 0 131 0 0 0 683 2,191

1950 - 1959 805 1,990 0 0 421 0 276 0 1,298 4,790

1960 - 1969 1,226 2,580 0 167 991 0 654 3 1,141 6,762

1970 - 1979 1,823 2,748 155 1,391 1,353 2 1,048 4 143 8,667

1980 - 1989 2,117 3,988 920 1,728 1,873 29 1,875 13 92 12,635

1990 - 1999 2,214 4,103 1,789 2,502 1,340 1,120 3,557 62 0 16,687

2000 - 2009 2,537 5,106 2,000 3,050 1,528 2,573 4,980 2,448 0 24,222

Honorary 0 0 0 0 0 0 0 0 4 4
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